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W GLOBAL ECOMMERCE ACTIVITY OVERVIEW ¥ o

T
SEARCHED ONLNE FOR VISITED AN ONLINE USED A SHOPPING PURCHASED A PURCHASED A
A PRODUCT OR SERVICE RETAIL SITE OR STORE APP ON A MOBILE PRODUCT ONLINE PRODUCT ONLINE
TO BUY (ANY DEVICE) (ANY DEVICE) PHONE OR ON A TABLET (ANY DEVICE) VIA A MOBILE PHONE

81.5% 90.4% 694% 76.8% 355.4%

we .
SOURCE: GW (Q3 2020 AGURES REPRE SENT THE FINDIN ¥ A BROAD SURVEY OF INTERNET USERS AGED 16 10 &4 SEE GLOBAIWEBNDEX COM FOR MORE DETA are, ' HOOtS“lte.




Pateretaju uzvedibas tendenceés:

* 81.5% meklé interneta info pirms produkta vai servisa iegades
* 90.4% apmekle interneta veikalu # *

* 76.8% ir iegadajusies produktu interneta #* #
S

-




SOURCES OF NEW BRAND DISCOVERY

PERCENTAGE OF INTERNET USERS AGED 16 TO 64 THAT DISCOVERS NEW BRANDS AND PRODUCTS THROUGH EACH CHANNEL

33.9%

ADS ON TELEVISION 32.6%

WORD-OF-MOUTH RECOMMENDATIONS 29.4%

ADS ON SOCIAL MEDIA 28.2%

BRAND OR PRODUCT WEBSITES 27.6%

ONLINE RETAIL WEBSITES 26.0%

RECOMMENDATIONS OR COMMENTS ON SOCIAL MEDIA 24 4%
TV SHOWS OR FILMS 24.2%
CONSUMER REVIEW WEBSITES 24.0%

° SOURCE: GW1 (G3 2020 RGURES REPRE SENT THE FINDINGS OF A BROAD GLOBAL SURVEY OF INTERNET USERS AGED 16 10 64 SEE GLOBAIWEBINDEX COM FOR MORE DETALS ml @ Mite'



LhO C e

e 33.9% to dara mekléetajos (Google ir virs 90% no meklétaju

Kur pateretajs tirgus dalas)

mekleé informaciju  « nedaudz mazak, 32.6% joprojam info iegist no reklamam TV
pPar zimolu vai * 29.4% gadijumos darbojas mutvardu marketings, ieteikumi no
produktu? draugiem, radiem, kolégiem

e 28.2% iespaidojas no reklamam socialos tiklos

e populari avoti ir ari pasu zimolu majaslapas, tiessaistes
tirdzniecibas vietas, reklamas majaslapas un rekomendacijas
socialos tiklos
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ANNUAL DIGITAL GROWTH -

THE YEAR-ON-YEAR CHANGE IN KEY INDICATORS OF DIGITAL ADOPTION
A CHANGES TO DATA SOURCES FOR INTERNET USERS AND SOCIAL MEDIA USERS MEAN THAT VALUES ARE NOT COMPARABLE WITH PREVIOUS REPORTS ATVIA

TOTAL MOBILE INTERNET ACTIVE SOCIAL
POPULATION CONNECTIONS USERS MEDIA USERS

-1.1% +1.9% +2.2%  +10.0%

JAN 2021 vs. JAN 2020 JAN 2021 vs. JAN 2020 JAN 2021 vs. JAN 2020 JAN 2021 vs.JAN 2020
-20 THOUSAND +50 THOUSAND +35 THOUSAND +130 THOUSAND

SOURCES: BE UN_ 1OCA VERNMENT BODIES GSMA INTEUGENCE ROSTAL ONNIC A COM: SOCIAL MEDIAMATFORMS” SEUF.SERVICE ADVERTISIN ' MPANY we .
AN N REOR ME DIA PLCATERAIANE. & COMPARANLITY ADVISORY RLE CHANCES INRTNE X NUMBEO N NUERTN K OAA SOURCED FROM AL MEDWA oreo HOOtS“'te'
NATORMS. 5O DATAARE NOT COMPARABLE WITH PREY R PORT CIAL MEDIA R NUMBERS MAY NOT REPRESENT UNIGUE INDIVIDUA MAY EXCEED INTERNET USER NUMBE RS ”C'd



W SOCIAL MEDIA: ADVERTISING AUDIENCE PROFILE

2.9%

. 2.1%

FEMALE MALE

13-17
YEARS OLD

OAJ :

SOURCE: EXTRAPOIANIONS OF AROMS
DATA FORGENDERS OTHER THAN MALE
NIECT T MPARAR . ¥ 5 ME

WL MEDIA FATO M Br.SEy
R TEMALE "ADVISORIES: USERS MAY DEN
* IAw. DEMOCRAMS AIA FROM

18 - 24
YEARS OLD

13.4%

12.6%

YEARS OlD

10.9%

9.2%

8.4%

6.0%

MALE FEMALE MALE
35 - 44 45 - 54
YEARS OLD YEARS OLD
A NOTES: MOST SOCIAL MEDIA PLATFORM

LATVIA

34%

FEMAIE  MALE

55 -64 65+
YEARS OLD YEARS OLD

FEMAIE  MALE

NOT PUBLESH ALDENCE m 2
MEDIA WHICH MAY “0 HOOtS“lte'
cocial



DIGITALA TRANSFORMACIJA: TENDENCES

IoT / Lietu internets

Internet of Things

Transport

1. Individual
networks

2. Connected
together

3. With security,
analytics, and
management




LIELAKAS
NOZARES:

pilsétas Energétika Logistika Biivnieciba
(smart-city)

Medicina,
veselibas Razosana
nozare

Transporta Mazumtirdz-
pakalpojumi nieciba



Digitala transformacija: tendences

Virtuala realitate / Paplasinata realitate
* Informacijas apstrade,

* Papildina ekonomiskas, politiskas, radosas u.c. darbibu
e Virtuala ekonomika

e Kulturas attistiba

* Izglitibas lmena attistiba

* Makslas attistiba




Digitala transformacija: tendences

«Noteicosa nakotnes tehnologija»: maksligais intelekts

e sistémas spéja pareizi interpretet aréjos datus un modelét cilvekiem lidzigas uzvedibas,
pieméram, sapratigu izturéSanos, macisanas spé€jas, planosanu un radoSumu.

Ikdienas dzive:

e lepirkSanas tieSsaisté un reklama

* Meklésana timekli

* Digitalie personalie asistenti

* Masintulkojumi

* Viedie majokli, pilsétas un infrastruktura

e Automobili

e KiberdroSiba

* Dezinformacijas apkarosana

* \Veseliba

* Transports

* Razosana




DIGITALA TRANSFORMACIJA: TENDENCES

Aplikacijas

Perspektivas uznémejdarbiba

* Pardosanas apjoma pieaugums

Klientu lojalitate

) - n D Gaming
“«B8” -
miBeR ;SocialMedia

Biznesa procesu automatizacija

Apmaksas sistémas

Mérkauditorijas analize
* Personala izmaksusamazinajums
* Lietotaju atbalsts




Bezmaksas
tieSsaistes riki
biznesam
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Darbs ar komandu un projektu parvaldibai:
digitalie riki Kanban metodes izmantosanai

G .

KANBAN

1t
W ANDAN

100k

Trello
Basecamp
Float
MeisterTask
TaskWorld
Asana




Join us for inspiration. Stay for celebration. And get ready for the future of work. Slack Frontiers is here. Get your ticket -

Slack is where

w Connections + | Lee & Sara work at 2 different companies.

t h e fu t u re Wo r ks # project-collab bisbesiaotubitaatcocning

It’s the digital HQ for everyone that you BN Lee
- ™~ We're almost ready to launch!
work with - even people at other

. Sara
companles‘ E Anything my team can help with?

~

Google Hangouts

Sazinal un Microsoft T

o ~ Icrosort leams
attalinatam darbam Slacks
komanda . Zoom

IR FUR FREE

Google Hangouts



GOOS[Q Drive -

- Keep everything. Share anything.

Hin 05 =

Dokumentu
parvaldibai

3

Files

File requests

Deleted files

—

Personal
Only you

Google Drive
DropBox

Box

Quip

Dropbox

Name +

Camera Uploads

File requests

Photes

Public

Scrapbook

Showcase Uploads

Untitled Export

Getting Started.pdf

Modified =

10/18/2010 3:06 pm
by Dropbox Team

Upgrade account

L]
Q Search your content Q =

Members =

mn
.

Create new file

Only you
+J Upload files
#-) Upload folder

Only you

" ) New shared folder

[ Mew folder

Only you <& Show deleted files

Only you

3 members

Only you

Only you

Only you

Privacy @



* Kalendari
Laika uzskaites riki « Uzdevumu parvaldiba

 Liekas informacijas ierobezosana telefona

y N

@ confirmed
You are scheduled with Alex Smith

Before your meeting

Meeting l “»*  Send email to invitee QI
© 30min $
9 z \ * Send text to invitee [ - ’

™4 10:00am - 10:30am

@ Eastern Time - US & Canada v

Create your custom meeting

Create your workflow
L] L ]

Meet the way you want Calendly coordinates it all



Attalinata piekluve saturam

TeamViewer




Interneta vietne 2021. gada:
kam un kapéc ta ir vajadziga.
Efektivas Interneta vietnes
parametri




Majaslapas lietojamiba
Usability

Majas lapas izstrade un pielagosana, lai tie péc iespéjas labak atbilstu
patérétaju vajadzibam un prasibam

«ilgak uzturas majaslapa»
«apmekleé vairak iekslapu»

E-komercija un
pardosanas
procesa

Komercialo merku

izpilde




Majaslapas lietojamiba

jo cilveki ilgak uzturas lapa, jo labaka lietojamiba

jo vairak lapu vizites laika apmeklg, jo lietotaji ir
vairak ieintereseéti

vairak konversiju

veiksmigu scenariju izpildes ipatsvars
scenariju izpildes efektivitate
uzdevumu izpildes laiks

veicamo darbibu grutibas pakapes subjektivs
novertejums

konversiju Tpatsvars (CR)



Majaslapas funkcionalie elel
vai tie ir efektivi?

Formas
Filtri

Produktu meklésana lapa

Video lietosana

Atpakal (back) pogas lietoSanas biezums




K& merit lietojamibu s

J{. ';

* merijjumiem izvéléties tikai tos
kritérijus, kas ir saistiti ar majaslapas
merkiem un jegpilnu darbibu (scenariju)
izpildi.

* lietojamiba jaskatas konteksta ar nozari,
konkurentiem, citiem pardoSanas
kanaliem utt.

* lietojamiba jaskatas dinamika.




Digitalie riki, kas

nodrosinas lielaku trafiku

* PierakstiSanas e-pastu sanemsanai
* Online Cats

* Kalkulatori

* Socialo mediju integracija

e Spéles

* Mediju galerijas

* Video integrésana

Chat with Peter

Peter
ShoeShop Support
Seko mums

How about this pair? a
www.shoeshop.com/running/150684 -

Hey, that's exactly what | was looking for! :)

' ,
j:- v & MANA KONTA IR [ VENTU
e S
o1 [] . &> !T
VENTSPILS VENTI .E"'T 2] g | :

AR VENTIEM TU VARI IEGUT ATLAIDES 4[] 0 500 1000 1500 20

TURISMA OBJEKTOS.
SANEM VENTUS VENTSPILS TURISMA INFORMACIJAS CENTRA DARZU IELA 6!
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THE MARKETING MIX

MARKETINGA KOMPLEKSS /\\\
(JERRY MCCARTHY, 1964) “ropuCT PRICE
-

“LACE ROMOTION
& 64 P 1
&//

Product — produkts (Ko razot? Ko piedavat tirgu?);
Price — cena (par cik pardot?);
Place — vieta (kur un kam pardot?);

Promotion — virziba (kur un ka reklameét, ka virzit produktu tirgu?) /
Marketinga komunikacija



Consumer value

[veértiba klientam)

Product

[produkis]

Convenience
s)

{lzdevigum

Komunikacij

Cost

ar

to the customer




Audiences b




SEGMENTACIJAS MODELIS 5W

What? - Ko es piedavaju?

Who? - Kam? Kas ir mana mérkauditorija?

Why? - Kapéc pircéjam vajadzétu iegadaties so produktu. Kada ir
produkta vértiba? Kada vajadziba tiek apmierinata? Kadu mérki
var sasniegt pircéjs?

When? - Kad produkts bas vajadzigs pircéjam, kados gadijumos,
kada konteksta? Ar kadu notikumu saistits pirkums?

Where? - Kur? Kur notiek komunikacija, kontaktéSanas ar pircéju?
Kur notiek pirkums?




Canva

Ko vélies noformeét? Pielagot izmérus

Q2 > ) )

Prezentacijas Socialie tikli Video Drukas produkti Marketings

You might want to try...

PRESENT |
WITHEAS

Video Prezentacija Instagram ieraksts Logotips Instagram stasts Plakats

Tavi noformé&jumi —



Buffer

£ Buffer

Chart your
Share your

Buffer is the most intuitive, afford

people on social media.

Tools

Pricing Resources

Publishing

Plan, collaborate, and publish
thumb-stopping content

Analytics

Analyze social media
performance and create reports

Engagement

Quickly navigate your comments
and engage with your audience

Start Page New

Build a customized landing page
in minutes

About Customers

Get started now

. Reach
344 4




SMM Planner

m Service news SMMQ PLANNER

Scheduled publishing |
in social networks S PR,

D 7 . ) !
S s © Al posts Scheduled Published Errors
ary
°

- rtoy: dat

Billing plans and free using 2:45 PM

Schedule post

+25 Accounts 130ct o
=
Unified control panel
01 PM Q
Instagram n Facebook 0 Twitter plwi @

@ VKontakte e OK.ru 5:54 PM

6:25PM
28 Sep o

240,007,413 published posts

&



SimilarWeb

Visits Over Time

.____/\\

./ Bounce Rate 40.45%
i+ Pages per Visit 10.21

=1 Monthly Visits 13.50M
{3 Avg. Visit Duration 00:06:50

GO TO TRAFFIC AND ENGAGEMENT

Geography

Top 5 Countries

Country
W Russian Federation

& Ukraine
¥ Belarus
&= United States

& United Kingdom

Share
95.99%

217%

0.20%

0.18%

0.13%

SEE MORE COUNTRIES

Marketing Mix

Sowrce
® Search

® Email

@ Direct

® Display Ads
® Referrals

® Social

Traffic Source

29.98%

21.68%

19.04%

14.65%

10.02%

4.62%



Products

Services

€ Need help capturing leads and sales on your site? Hire chat agents, $1/hr.

Customers  Partners Resources Why Free? & English

Login Sign Up Free

"I can't believe it's free!" "wow, absolutely perfect!" "I just want to hug you!"

Message your customers,
they'll love you for it

Monitor and chat with the visitors on your website,
respond to support tickets and create a help center to
empower customers to help themselves - all 100% Free

¢ SIGN UP FREE

Easy set-up e Free Forever e Secure
R —

Live Chat e Ticketing ¢ Knowledge Base e Chat Pages ® Team Chat e +

Why tawk.to?

Because you need a free and easy way to communicate with your customers

-
|
\
-
\
/
|
| e
\ /
N p 4
s =
Get close Get organized Get in front
Your customers have questions before they buy. With customer data siloed across so many tools, Easily identify FAQs and capture help center
Be where they are, when they need you, so they it's hard to get a top-down view of the customer searches to create articles and shortcuts, so

have the confidence they need to choose youover  journey. Not anymore. You now have one place for agents can respond faster, and customers can get

the competition. Every time. all your customer interactions. help without having to make contact.



Pexels

2 Pexels ; _ - % ROy O o Explore: * License  Upload -~ . *** Join

 The best free stock photos royalty e 8
free images & videos sharedby © .
‘«cre.ators. _

Suggested: novernber, happy diwali; minimalist, storm, burger, diya,'more

Home Discover Videos Leaderboard Challenges

Free Stock Photos Trending ~



Products Resources Inspiration Pricing @ mallchimp Q Log In

Do it all with
Mailchimp

With Mailchimp, you get the tools you need to
sell your products, reach new customers, and
take your business to the next level.

m \

No credit card required

$40.00

We think you
might like this too




Grammarly

@ srommary
Works Where You Do

Get corrections from Grammarly while you write on Gmail, Twitter, LinkedIn, and all your other favorite sites.

Emails and Messages Documents and Projects Social Media

M s = B M £

GMAIL OUTLOOK SLACK GOOGLE DOCS MEDIUM FACEBOOK

o o O ¥ in

MESSENGER YAHOO JIRA SALESFORCE TWITTER LINKEDIN



Google Keyword Planner

Go g|e Ads Kopsavilkums  Darbibas principi  Maksa Biezi uzdotie jautajumi Papildu resursi Pierakstities

leteiktie atslegvardi

vasaras apgérbs legut idejas

Apgeérbu veikals Pievienot

ATSLEGVARDU PLANOTAJS

Modes precu
Sandales Pievi
. - levienot
mazumtirgotajs

Piemerotu
atslegvardu atlase Peldkostim

Pieméroti atslégvardi var nodrosinat reklamas radisanu Dzinsu Sorti

visatbilstosakajiem klientiem, un Google Ads

Meklésanas vaicajumi “Apgérbu
mazumtirdznieciba”

Atvért atslégvardu planotaju
8 mil].

4 milj.

2 mil.
Atslégvards Konkurétspéja

1,72 EUR Apgerbu veikals Vidéja

atslégvardu planotajs jums var noderét.

leteikta cena

Apgérbu veikals

Modes precu
Maza

mazumtirgotajs



Keyword Tool

‘ Keyword Tool Keyword Tool Pro ~ APl Access ~ Contact Login

0 Keyword Tool
Find Great Keywords Using Google Autocomplete

Google YouTube Bing Amazon eBay Play Store Instagram Twitter

Al v | fype a keyword and press enter Latvia / Latvian - LatvieSu v n

Keyword Tool Is The Best Alternative To Google Keyword
Planner And Other Keyword Research Tools
Here are a few reasons why:

« Free version of Keyword Tool generates up to 750+ long-tail keyword suggestions for every search term

» Unlike Keyword Planner or other tools, Keyword Tool is extremely reliable as it works 99.99% of the time
« You can use Keyword Tool absolutely for free, even without creating an account
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Google Analytics Google

. All Accounts > Property name . - e
..' Analytics All Website Data. = Q Try searching "how to set up Analytics /\ n a |yt | C S
(@ Home
Home
® Realtime

LIFE CYCLE

» e Acquisition

e
% Q Engagsment Users New users Average engagement time Total revenue (2) USERS IN LAST 30 MINUTES
» ® Monetization 21K 18K Om 41s $17K 175
1 24.4% 128.1% 419.5% 1117.6%
» 6‘ Retention USERS PER MINUTE
6K
h TN
I k.
» ® Demographics K TOP COUNTRIES USERS
» (T Tech United States 107
K India 11
BVEREL 0 Canada 9
i 30 01 02 03 04 05 06 i
R Conversions Sep L fpaln 5
8 All events — Last 7 days = = Preceding period Elmted Klngdom 4
View realtime —

EYPUORE Last 7 days =

» 1R Analysis
WHERE DO YOUR NEW USERS COME FROM?
CONFIGURE
: AY i 10 . -
&  Admin ~ Insights New users by User medium [
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